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Members report their conventional 

wholesalers are offering more local 

and domestic flowers and foliage 

than in past years. 

 

1. WHOLESALERS 

DISCOVER 

AMERICA (flowers) 



1. WHOLESALERS DISCOVER AMERICA 

(FLOWERS) 

 



COMMENTS: 

• I request American grown from my Rep, and I think there 

are more boutique, seasonal items that are coming from 

smaller farmers 

• I have been asking my conventional wholesalers to bring in 

more American grown product and I think it is helping. 

The "American Grown" branding really helps us to know 

that is happening. 

• Definitely, and some people at the conventional 

wholesalers are proud to share that their products are 

American grown. 

• It's a toss up. They say they want to add more but I'm not 

sure if they are working really hard at. And they don't do a 

very good job at advertising what is local and what is not. 

My Rep knows that I want American grown but still have 

to ask every time. 



Online wholesaler 

Florabundance 

uses icons to 

identify product 

origins 



2. MORE FARMS SELLING DIRECT 
Conventional wholesale channels are changing with more 

flower farms seeking ways to bypass and market direct to 

florists or consumers 



2. MORE 

FARMS  

SELL  

DIRECT 







3. RETURN OF BRICK & MORTAR 

CALIFORNIA SISTER 

Sebastopol, California 



VERDE & CO.,  Seattle, Washington 



FLOWERS & WEEDS 

St. Louis, Missouri 

PINE STATE FLOWERS 

Durham, North Carolina 



SOLABEE 

Portland, Oregon 



GLAMOUR & GRIT FLORAL,  

Grand Rapids, Michigan 

HOPS PETUNIA 

Kingston, New York 



4. MICRO-REGIONALISM 
Across the country farmers and florists are forming their own unique 
alliances for commerce, marketing and promotion. The net benefit 
means more local flowers available to more consumers. 



3. MICRO REGIONAL BOOM 





•We are a loosely arranged 

group with no website, and 

about twice yearly 

meetings/events 

 

•This group was founded on 

collaboration, networking, 

and sharing knowledge for 

the benefit of all. The group 

is quickly growing! 

 

•Education and moral 

support! 

 

•Networking and education 

among florists 

WHY 

COLLABORATE? 



•Member-supported 

marketing, transportation,  

research, and education 

•Grower education (classes, 

mentoring, and individual 

consultation)  

•Research to determine 

the most effective growing 

•Centralized chilling 

facilities 

•Shipping services 

•Group purchasing to lower 

costs to our members.  

 

Co-op Model 



Co-op Advertising 

Builds Brand 

Awareness and Impact 



5. LOCAL FLOWERS 

MOVE INTO 

MAINSTREAM 

CHANNELS:  

Major wire services and 

retailers embrace 

LOCAL Flowers 



THE LURE OF 

LOCAL 



“It is important to our 

consumers to understand 

where their flowers come 

from.  

“This transparency not only 

creates trust and a promise 

of quality, it provides a 

sense of community and 

camaraderie.”  

 
-- Katie McConahay,  

Floral Program/ Category 

Manager, New Season Market 



Far beyond U-Pick, smart farms and florists are luring 

floral consumers to their fields, shops and studios for 

experiences and the flowers.  

6. FLORAL 

TOURISM  



@scarlettandgrace image Erin Rochelle DeYoung 

 









7. LUXE AND LUSH TROPICALS 

Lush, tropical foliage 

and flowers play 

beautifully with 

garden annuals and 

perennials 

Design with caladium foliage:  

Dan Fingerhut, Floradelphia 



•Bougainvillea 

•Anthurium 

•Caladium 

•Colocasia 

•Croton 

•Canna 

•Monstera 
 



Anthurium with corylopsis and bells of 

Ireland  

Meridith Isaacson, Verde & Co.  

Ginger, bougainvillea, ferns and more 

Hawaiian-grown beauties 

Laura Cogan, Passionflower 



Caladium candidum (left); Caladium Miss Muffet (right) 

© Longfield Gardens 



Orchids and anthurium with roses and peonies  

Nicole Cordier Wahlquist design 



Bougainvillea with peonies and Bells of Ireland 

Floral design by Elizabeth B. Hendricks Montgomery of Three Toads Farm 



Both designs by Elizabeth B. Hendricks Montgomery of Three Toads Farm 

Bougainvillea: a Luxe and Lush surprise element 



8. COLOR UPDATE – BEYOND BLUSH 

Amy Kunkel-Patterson, Gather Design Co. 



A shift in palette that bring 

pale yellow into the apricot-

blush spectrum 

Florals by Amy Kunkel-

Patterson of Gather Design Co. 

Buttery yellow ~ blends beautifully with blush 



Bouquet by Nicolette Owen of Nicolette Camille Floral Design 



‘Oh Jamaica’ – a Schreiner’s bearded iris 



“Muddy” hues appear in the fritillaria and hellebores, by  Amy Kunkel-Patterson 

of Gather Design Co. 



“Muddy” hues appear in the fritillaria and hellebores, by  Amy Kunkel-Patterson 

of Gather Design Co. 

 



#9 SLOW FLOWERS INTERNATIONAL 



Celebrating local flowers around the globe 
 



SLOW FLOWERS INTERNATIONAL MODEL 



2016 BY THE NUMBERS 

• Slowflowers.com Members: 720 

• Slowflowers.com unique Visitors: 4,000/month 

• Slowflowers.com Page Views: 21k/month 

• Monthly Slow Flowers Podcast downloads: 9k/month 

• American Flowers Week 2016 Impressions: 1.3 million+ 

 





thank you. 

debraprinzing.com 


