farmer and current president of the ASCEG,
says, “As an organization we don’t referee
organic status, but we encourage good land
stewardship, sustainable practices, and con-
necting the public with local growers; it pays
to know your grower, and this relationship
is best forged locally.”

Pennsylvania has a good share of pioneer-
ing local cut-flower purveyors—most in and
around metropolitan areas where demand
is greatest. Successful, small-scale growers
are many and they supply farmers markets
and shops statewide, but of these, a few have
built blossoming businesses that are truly
extraordinary.

Jennie Love, of Love N’ Fresh Flowers,
is one of the more remarkable PA pioneers.
She has the rare pleasure of running a three-
acre flower farm in Upper Roxborough,
just within Philadelphia city limits. In only
five years it has blossomed into a 90-hour-
a-week endeavor that keeps growing. This
is due to her beautiful fresh-from-the-field
flowers and unique, elegant arrangements
that are wholly seasonal and sustainably
grown. She offers a complete “seed to cen-
terpiece” package, and despite being a gifted

floral designer, she considers herself a flower

Organic ranunculus from
Love N’ Fresh Flowers in
Philadelphia

farmer at heart. “I grew up on a central
Pennsylvania farm; it’s in my blood,” she
says.

The rigors of urban flower farming keep
Jennie busy from dawn to dusk. “Growing
local, organic flowers is hard work!” she
says. This is something Kate Sparks, of the
Doylestown design-grow flower farm Lilies
and Lavender can equally attest to: “I've
had four acres in production for the past 15
years—for such a small farm it’s a huge effort
but worth it. [ wouldn’t want more acreage;
it’s easier to control pests and problems when
you’re small. Still it has its challenges.”

Both Jennie and Kate cite lack of public
awareness regarding the value of local flow-
ers as a problem. “There’s a reverse men-
tality about our flowers. Most think they
should be cheap, but they’re actually more
costly,” Jennie says. “With the Slow Flower
Movement taking hold, I hope perception
will change. It’s hard competing with low-
priced imports that are loaded with pesti-
cides but pretty.”

As public awareness increases, they
reckon, the beauty, diversity, seasonality,

and longevity of “green” cut flowers should

sell themselves. In addition to being earth- :

friendly, they last longer, and small growers
can take more creative license with diverse,
more exciting floral choices. They also come
without the baggage of imported flow-

ers. According to Kate Stewart, “Flowers
coming from a long way away require
constant refrigeration to stay fresh. That is

a very high energy cost.” And, Kate Sparks

says, “Even out-of-country organics are

not organic. Imported organic flowers are
sprayed with chemicals before entering the
country to keep potential pests out, making
them fumigated flowers.”

Pesticides are the greatest problem with
roses, which make up around 30 per-
cent of all US flower sales (SOURCE: US
International Trade Commission), and are
the most energy-intensive, pesticide-laden

blooms of the bunch. Thankfully, Debra
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says eco-conscious growers are making
headway here, too. “A handful of domestic
rose growers around the country produce
beautiful American roses and strive to be
sustainable,” says Debra. “If consumers
start asking their florists and retailers for
American-grown roses, the demand can be
met.”

So if there’s a market, there’s a way.
Ultimately, public demand, driven by great-
er awareness, will power the Slow Flower
Movement to keep naturally beautiful flow-
ers decorating our life events and making us
happier. As Polly Hutchison puts it, “Local,
sustainable flowers are gratifying and better
for us all.” M

RESOURCES

e Love N’ Fresh Flowers
lovenfreshflowers.com

e Lilies and Lavender
liliesandlavender.com

e Red Earth Farm
redearthfarm.org

e greenSinner
greensinner.com






